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Position:
Senior Communications Advisor (Campaigns)
Children’s Worker
No
Location:
National Office, Wellington
Business Unit:
Communications and Engagement
Group:
People, Culture and Strategy
Reporting to:
Manager Campaigns
Issue Date:
August 2019
Delegated Authority:
Nil
Staff Responsibility:
Nil

Our Role 

The Ministry of Social Development (MSD) is the lead agency for the social sector.  We help the Government to set priorities across the sector, co-ordinate the actions of other social sector agencies and track changes in the social wellbeing of New Zealanders.   

The Ministry provides policy advice, and delivers social services and assistance to young people, working age people, older people, and families, whānau and communities. We work directly with New Zealanders of all ages to improve their social wellbeing.

We serve over a million people, working out of more than 160 centres around the country.  It is likely that every New Zealander will come into contact with the Ministry at some point in their life.  

Our work, together with our social sector partners, is essential to achieving a sustainable and prosperous future, where all New Zealanders are able to take responsibility for themselves, be successful in their lives and participate in their communities.   
Our Purpose

We help New Zealanders to be safe, strong and independent.

Manaaki Tangata, Manaaki Whānau.
Our Principles

MSD people: All own what we all do | Take responsibility for what we do | Understand our role in the big picture, who can help us and who we can help | Navigate through ambiguity and the opportunity it brings to create better ways of doing things | Act with integrity, courage and transparency | Celebrate our achievements and those of our clients.
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	Group 

The People, Culture and Strategy group is the strategic hub for the Ministry of Social Development working across MSD and with the social sector to make a sustainable difference for New Zealanders.  We do this through leading the implementation of strategic and tactical communications and systematic change through the creation and reinforcement of organisational development, strategic planning and engagement strategies and initiatives.  We develop and implement programmes designed to strengthen the organisational culture and build employee engagement, capability and performance.  A key role is providing assurance and support to the Chief Executive and Leadership Team over the Ministry’s governance frameworks and in supporting the Ministers’ offices. 

The Group comprises the functions of:

· Organisational Planning, Performance and Governance

· People, Culture and Inclusion

· Communications and Engagement

· Ministerial and Executive Services

· Enterprise Portfolio Management Office; and

· The Ministry’s stakeholder engagement and Māori responsiveness portfolios.

Business Unit 

The Communications and Engagement function is responsible for leadership of communications and engagement in the Ministry. It is responsible for developing and leading the implementation of external and internal communications and engagement strategies and activity. It also leads cross Ministry initiatives and provides advice to the Leadership Team and business areas.

The Ministry will continue to improve the quality and impact of its communications and engagement internally and externally through:

· Development of strategic and integrated approaches to its communications

· Increased impact and effectiveness of both its internal and external communications

· Strong communications advice and support to the Chief Executive and Leadership Team

· Strong communications leadership and advice across the Ministry

· Increased level of communications and engagement capability and capacity
· Enhanced communications and engagement systems and processes

· Proactive and effective use of the Ministry’s communication and engagement tools and channels, particularly digital media and social media; and

· Consistent MSD branding across channels and communications collateral.

The Communications and Engagement function provides a whole of Ministry framework within which distributed communications functions operate and comprises of services in media, social media and public affairs, internal communications and engagement, corporate communications, client communications, digital strategy and content, campaigns and marketing communications, and design.

Purpose of the Position 
This position is part of the Campaigns team which supports Service Delivery (the operational part of MSD). This includes Work and Income, Senior Services and StudyLink. 
The Senior Communications Advisor (Campaigns) will support the Manager Campaigns with the design, development and implementation of campaign and communication plans to support key government initiatives and business goals.

In this position, you will:

· Develop a deep understanding of key audiences and what motivates them.

· Plan, develop and deliver intelligent and creative campaigns using a range of tactics including paid media placements, social media, public relations and direct marketing.
· Create a cohesive suite of quality supporting communications including print material, web information, internal and stakeholder communications.
· Write, edit and manage production of campaign assets and material.
· Work with key stakeholders, others in the MSD communications and technology teams, and external providers such as design and media agencies to develop, refine and deliver your campaigns.

· Assist with issues management (including media issues).
· Monitor and evaluate campaign effectiveness, identifying when and how to pivot if necessary.




Working Relationships

Internal:

· Communications team colleagues

· Project and business leads

· Senior management

· Media team
External:
· Contracted creative and media vendors
Key Accountabilities: 
	Key Result Area
	Accountabilities

	Campaign development
	· Design and deliver intelligent campaigns to meet business goals.

· Produce clear and concise campaign and communication plans.

· Brief and work with contracted design and advertising agencies to develop and deliver campaigns.
· Develop and implement plans to maintain effective working relationships with key internal and external stakeholders.

· Complete the budgeting, implementation, monitoring and evaluation for campaigns.

· Ensure there is appropriate input into work from Māori, Pacific people and other key groups.

· Ensure that all plans, projects and initiatives are aligned with the Ministry’s overall communication and reputation strategy. 

	Opportunity and risk management
	· Ensure campaign and communications plans take a broad, long-term view - foreseeing opportunities and obstacles and proactively developing strategies to address them.

· Develop workable solutions to overcome challenges. 
· Identify risks and develop mitigation strategies, keeping manager informed of any critical risks, and the strategies in place to mitigate them.

	Relationship management
	· Collaborate openly with colleagues and peers to ensure success across our team.

· Actively engage customers/internal stakeholders in the process by ensuring there is a focus on dialogue rather than telling.

· Work cooperatively with key stakeholders both within and outside the Ministry and with government and non-government agencies. 
· Contribute to the development of joint initiatives with other government agencies.
· Establish positive working relationships with key providers to enhance MSD/Business Group presence.
· Representing MSD/Business Group to promote and facilitate improvement in the perception of MSD and its services.

	Māori and Pacific responsiveness
	· Integrate Te Pae Tata and Māori and Pacific strategies into work programmes.
· Champion a Te Ao Māori perspective by ensuring its inclusion in all communications strategies, plans and activities.

	Safe and Healthy


	· Understands and adhere to MSD health, safety and security (HSS) policies and procedures

· Implements HSS accountabilities at work to keep themselves, colleagues, clients and others safe and well.


	
Technical/Professional Knowledge and Experience
· Proven ability to grasp complex concepts quickly and translate into compelling campaigns and communications. 

· Excellent analytical and problem-solving skills.
· Good computing skills and competent working with MS Office.
· Sound knowledge of communication and marketing tools, techniques and channels.
· Professional writing, editing and proofreading skills for a range of channels.
· Experience working with suppliers.
· Experience in the areas of communications and public relations.
· Demonstrable relationship building and interpersonal skills, with the ability to exercise diplomacy and discretion.
· Able to participate confidently and competently in situations that involve processes, systems and organisations based on Matauranga Māori.

· Excellent knowledge of administrative processes, systems and technology with effective organisation, planning and administration skills.
· Ability to identify and locate appropriate sources of information for routine situations.
· Good project management skills with the ability to manage competing deliverables in a complex environment.
Attributes/Success Factors

· Highly effective oral and written communication skills.

· Good project management skills.

· Strong environmental awareness.

· Effective persuasion and influencing skills. 

· Excellent relationship management skills.

· Able to make clear and astute decisions about issues and risks, and escalates decisions where appropriate, with clear recommendations.

· Excellent attention to detail.

· Able to talk to groups of people, as well as one-to-one; demonstrates effective presentation skills.

· Drafts full, clear and concise reports.

· Knows when to refer upwards, with appropriate recommendations.

· Welcomes and values diversity, and contributes to an inclusive working environment where differences are acknowledged and respected

Other Requirements

· Willing to travel to fulfil job requirements
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